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CME takes a stand on issues that no other industry association can.

We understand the day-to-day competitive challenges that Canadian
companies are facing in the race to win in the global market. We have
the pulse on the policies and issues that affect your business — the rise of
the dollar, job losses, skill shortages, plant closures, energy/environment
issues, innovation and cross border challenges. Through effective
advocacy we have successfully influenced government policy.

CME is your voice speaking out on the issues and policies that are
affecting your business now and into the future. Will you survive to 2020?
It is our perspective that delivers the most innovative ideas and solutions
that made-in-Canada manufacturers can prosper from. We deliver
services and opportunities for our members’ prosperity.

Join us! Take pride in being a member.
Your membership makes a difference.

Your voice; our future. CME delivers!

JOINCME@CME-MEC.CA

777 CME
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INDUSTRY INSIGHT
Supply chain logic

Georges Akbar links manufacturing success to

CME NEWS supply chain management.

~ Survival strategies toolkit
ASK JAY ~ CME developed a toolkit fo help you compete in

a par and above world.

20720 UP CLOSE Ready for a high-value loonie

Treena Hein looks at how manufacturers can turn
fo LEAN to offsef the rising loonie

PUBLISHER LETTERS

JEFF BROWNLEE | jeff.brownlee@cme-mec.ca EMAIL | editor@cme-mec.ca

MANAGING EDITOR REPORTERS/PHOTOGRAPHERS ~ Made in North America

MARIE MORDEN | edtor@cme-me.co STEVE COEAA, TREBVHEN, GEORGES IR, C\ME s parnferning with Delofte and the Usrbased Nafion
JOHN SCHOFIELD | magazine@cme-mec.ca ] o

ADVERTISING/ASSOCIATE PUBLISHER § Association of Manufacturers fo conduct a survey fo evaluate the

RONDA LANDYGO | ronda.landygo@cme-mec.co HOW TO REACH US ' competitiveness of manufacturing industries in North America.
EMAIL I magazine@cme-mec.ca i

LAYOUT AND DESIGN FAX1613-563-9218

MANTLE & OVERALL | info@mantle-overall.ca 1500-1 Nicholas St., Ottawa, ON KIN 7B7

CANADIAN MANUFACTURERS & EXPORTERS MANUFACTURIERS ET EXPORTATEURS DU CANADA ARE TRADE MARKS OF:
ALLIANCE OF MANUFACTURERS & EXPORTERS CANADA

CANADIAN MANUFACTURERS & EXPORTERS IS RUN BY BUSINESS, FOR YOUR BUSINESS.
Canada’s leading trade and industry association, CME promotes the continuous improvement of Canadian manufacturing and exporting through engagement of government at all levels. lts mandate is to promote the competitive-
ness of Canadian manufacturers and enable the success of Canadian goods and services exporters in markets around the world. Representing Canada’s largest business network and with grassroofs representation in every part
of the nation, CME's membership is drawn from all sectors of Canada’s manufacturing and exporting community and from every province across the country. The association represents Canada’s leading global enterprises and
more than 85 per cent of CME’s members are small- and medium-sized enterprises. Together, CME's membership accounts for an estimated 75 per cent of total manufacturing production and 90 per cent of Canada’s exports.
20/20 magazine is published six times a year, by Canadian Manufacturers & Exporters. | www.cme-mec.ca or www.manufacturingourfuture.ca



President Jayson Myers provides CME’s new manufacturing strategy

North America has become a regional market in the global economy. The manufacturing
industry needs a road map it can rely on to adapt with the rampant change.

IN THE NEXT ISSUE OF 20,20

Made in Canada. Global vision, global excellence

We must show the world that innovation and quality are the competitive

advantages of Made in Canada products. Join CME’s Made in Canada campaign. e
STRATEGY

Survival strategies in the new economy

Over the past 12 months, the loonie has reached its highest level beyond par
in history. How can Canadian manufacturers compete with such volatility?

MADE [N CANADA

Economic indicators
key dates

January

4 Industrial product and
raw materials price indexes,
November 2007

11 Labour Force Survey,
December 2007

18 Monthly Survey of Manufacturing,
November 2007

22 Employment Insurance,
November 20007

23 Leading Indicators,
December 2007

25 Consumer Price Index,
December 2007

28  Payroll, employment,
earnings and hours,
November 2007

29 Business Conditions Survey:
Canadian manufacturing industries,
January 2008

31 Gross domestic product by industry,
November 2007

February

1 Industrial product and
raw material price indexes,
December 2007

8  Labour Force Survey,
January 2008

15 Monthly Survey of Manufacturing,
December 2007

19 Consumer Price Index,
January 2008

20 Leading indicators,
January 2008

21 Quarterly financial statistics for
enterprises, Fourth quarter 2007

26 Employment Insurance,
December 2007

26 Payroll employment,
earnings and hours,
December 2007

29  Industrial product

and raw materials price indexes,
January 2008

Bank of Canada

Interest Rate Announcements
January 22, 2008, March 4,2008
April 22,2008, June 10,2008

July 15,2008, September 3,2008
October 21,2008, December 9, 2008

British Columbia

Economic Outlook
Vancouver, January 17
email: zena.caul@cme-mec.ca

International Development Days 2008
“Competing and Succeeding

in the Global Marketplace”

May 20-22, 2008

Hyatt Regency Vancouver Hotel,
Vancouver, BC

www.cme-mec.ca/idd

Alberta

Innovation and

Productivity Conference

Calgary, February 22

email: brian.mccready@cme-mec.ca

Manitoba

CME Manufacturing Week
Winnipeg, March 10-14

Manufacturing Summit
Winnipeg, March 11

Gala Awards Dinner /

Manufacturers Hall of Fame

Winnipeg, March 13

Visit www.daretocompete.ca/manufactur-
ers/manufacturer-events/events/

Québec

Série Enjeux -

La tribune des industriels

12 Mars

email: valerie.marcoux@cme-mec.ca

Ontario

0il Sands SMART session
Durham, January 9
Peterborough, January 10
Mississauga, January 15
Richmond Hill, January 16
Hamilton, January 17

The Bottom Line on

Energy Management

SMART session

Hamilton, January 30

London, February 13

email: terry.adamo@cme-mec.ca

WSIB Health

& Safety Certification

Developed with the assistance and
collaboration of CME, IAPA offers
effective training to meet WSIB’s
certification standards (Parts 1 and 2).
To register or for more information
visit: www.iapa.ca/products/
certification_training.asp

National events

International Development
Days 2008

“Competing and Succeeding

in the Global Marketplace”
May 20-22,2008

Hyatt Regency Vancouver Hotel,
Vancouver, BC
www.cme-mec.ca/idd

16th Annual Canadian Awards
for International Cooperation
Deadline for Applications:

April 15,2008
www.cme-mec.ca/caic

National Buyer Seller Forum
Edmonton, March 25-27
email: brian.mccready@cme-mec.ca

Caribbean Trade Conference
Barbados, January 23-25
www.cme-mec.ca/barbados2008

THANK YOU!

ONLINE PARTNERS:

SYSPRO
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ENBRIDGE

“EDC

THANK YOU!

ICOSMO PREFERRED PARTNER:

RBC
\% Royal Bank

RBCH




