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feature: Accessing the Alberta market – the secrets to success



There are countless ways to reduce your
energy costs and increase your profits — 
and we’ll be more than happy to show
you how. At Enbridge Gas Distribution,
we’re committed to helping our industrial
customers use natural gas as wisely as
possible. At no charge we’ll help you with
Energy Efficiency Incentives, free technical
advice, and a Business Associate Network.

We will review the natural gas use of your
facility and assist you in identifying those
areas of highest energy-saving potential — 
compliments of Enbridge Gas Distribution.*

Call now and arrange a meeting with one 
of our consultants at your convenience. 
You’ll be amazed how much you can
save — in energy and profits.

1-866-844-9994
email: energyservices@enbridge.com
www.enbridge.com/industrial

* Applies to Enbridge Gas Distribution Inc. customers with minimum annual consumption of 750,000 m3 of natural gas. Please contact your local Energy Solutions
Consultant for details and information on the terms and conditions of this offer.

How to save a bundle at our expense.
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